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2020 SMALL BUSINESS

digital marketing

WHAT YOU NEED TO KNOW



checklist

A COHESIVE AND MEMORABLE BRAND

A RESPONSIVE, WELL-WORKING WEBSITE THAT IS 

A TRUE REFLECTION OF YOUR BRAND

A SECURE WEBSITE (SSL)

QUICK LOAD TIME + EASY NAVIGATION

INTERESTING CONTENT THAT YOUR TARGET 

DEMOGRAPHIC CONNECTS WITH

SEARCH ENGINE OPTIMIZATION (SEO)

A SOCIAL MEDIA STRATEGY (Instagram, Pinterest, etc.)

PAID ADVERTISING (if needed or desired) 

EMAIL MARKETING (if needed or desired)

PROOF  - REVIEWS & TESTIMONIALS 

ANALYTICS

STEP ONE: 

Ready to be successful online? 

Start with this basic small busi-

ness checklist, as you start strat-

egizing and considering which 

direction to invest in.

STEP TWO:

As a small business, you won’t like-

ly be able to do it all. Keep reading 

to learn about the latest tips and 

tends in digital marketing, that will 

help you evaluate what you want 

to focus on.

NEED HELP? 

info@doodledog.com

940.453.1636



YOUR CORE ELEMENTS

brand + web

BRANDING

Start off with a strong brand. Beyond your logo 

design, your brand includes your online reputa-

tion, design, visitor experience and communica-

tion. Creating a consistent, strong brand helps 

create recognition between touch points.

BRAND CHECKLIST: 

1. Are all of your social profile and cover im-

ages on brand? 

2. Is your logo “above the fold” and easy to see 

at first glance on your website, directory listings 

and social platforms?

3. Is your brand messaging on brand and con-

sistent on all touch points?

4. Does your brand design accurately represent 

your business and align with your target demo-

graphic?

stop what you’re doing...
Make sure your analytics are set up and accurately measuring your digital marketing efforts. 

Without taking the time to audit or review your analytics, you’ll never know if you’re  efforts 

are being put to good use. 

WEB DESIGN

Your website is your online hub. All other steps 

in your digital marketing funnel link back to it. 

A modern, responsive website that truly re-

flects your brand will play a part in your over-

all campaign effectiveness.

WEB CHECKLIST: 

1. Does your website load quickly and work well 

on all devices (mobile, iPad, desktop, etc.)?

2. Does your website accurately represent your 

brand and align with your target demographic?

3. Is it easy to navigate your website and get in 

touch with you?

4. Does your website show proof of your experi-

ence, through your portfolio, testimonials and/or 

confidence boosters? 



It’s been a big year for social media. So much has changed 

that it’s a bit difficult to keep up. One thing that hasn’t 

changed is the importance of a social strategy.

THINK BEYOND THE FEED

Balance out your campaign,  include more Instagram 

Stories and video content to make sure you’re reaching 

your audience on a variety of channels. Remember that 

while Instagram is a large part of the social mix, content 

can be repurposed for other platforms to help create ad-

ditional connections. Ask yourself with each post, “how 

can I also connect with my target on Pinterest, Facebook 

or other platforms with this content?”

CUSTOMER ENGAGEMENT

The value of social media has extended beyond market-

ing and now is a central part of customer engagement 

and experience. Give your customers a taste of your 

brand’s authenticity, an opportunity to engage with you, 

and encourage them to tell their friends about you.

QUALITY OUT PERFORMS QUANTITY

According to Later, influencers’ posting schedules are 

shifting, with their post frequency becoming less and 

less. Posting perfect, grid-worthy content takes a ton of 

time and effort, and as we all know, less people are see-

ing it. Focusing time in other areas of Instagram and/or 

other platforms is a necessity for 2020!

 

have a social strategy
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CONTENT CREATION

Creative, interesting content spans all mediums (website, social platforms, search engines, etc.). 

Creating content that your target demographic wants to connect with helps encourage additional 

views and organic sharing. Consider what works best for your business, from tutorials and guides to 

inspiration, interviews and entertainment. 

KEYWORD STRATEGY AND SEARCH ENGINE OPTIMIZATION

In order to understand why content is so important, you have to understand how people find your 

website. When a potential visitor enters a phrase into Google, web-crawlers scan websites looking 

for the keywords used in your search. If they come across a website that has a lot of places where 

that phrase shows up, then it considers it a good match. Creating pages on your website that in-

clude key terms that your visitors may be searching for should be a part of your keyword and onsite 

search engine optimization (SEO) strategy. 

UP-TO-DATE CONTENT

Another important factor that Google is looking for is up-to-date content. If your website hasn’t 

seen any changes or additional content added to it in a matter of months or even years, Google 

might think that your website is no longer relevant or in use. Adding or updating your content on a 

regular basis lets Google know that your business is still up and running. The easiest way to do this 

is with a blog. Each time you create a new blog post you are adding new and up-to-date content 

to your website. Using your blog as an opportunity to emphasize your expertise in your industry, 

showcase your work or portfolio, or encourage sharing, is not only a great strategy for your search 

rank, but also for your digital marketing efforts as a whole.

content is king



WHY IS IT SO IMPORTANT?

Think back to the last time you looked up a business online or made 

a purchase. What was one of the first things you look for? PROOF! 

From reading past reviews, to searching social media to see real ex-

amples of their work - finding proof has become part of the buying 

decision process.

As business owners, we tend to assume that our happy customers will 

take the initiative to leave us a positive review, unfortunately that’s not 

normally the case. The best way to get reviews is to ASK for them at 

the right time! Using automated systems can help you remember to 

do this and create a consistent flow of new testimonials to help you 

improve your search engine optimization and website conversion rate.

proof + experience

CUSTOMER EXPERIENCE

It’s more important than ever to create a customer experience that your 

customers are excited to tell their friends (and the world) about. To do this, 

start by mapping out your customer journey, from the first time you talk 

to them, to the last. Note any pain points in the process, anticipate their 

needs and concerns at certain stages, and give them the idea to share 

their experience, when they are already excited about the process/

product.More than 90% of sur-

veyed consumers are in 

the habit of referencing 

reviews before making a 

purchase. In fact,  it’s been 

said that 85% of people 

trust online reviews as 

much as personal recom-

mendations.

inspire
confidence



HOW ELSE CAN YOU REACH THEM?

On average, potential customers see or engage a brand at least 8 times before they decide to request 

more information or make a purchase. It’s vital that you understand where your potential customers 

“hang-out” and start engaging there. Whether it’s Instagram, Facebook, Pinterest, Google, or straight 

to their inbox, your digital marketing strategy needs to include routes to more than one touch point.

8
touch points

ESTIMATED NUMBER OF TOUCHES A POTENTIAL

CUSTOMER HAS WITH YOUR BRAND BEFORE THEY

ARE READY TO MAKE A BUYING DECISION.

did you know that millennials spend
over 200 minutes online every day 

Facebook

Instagram

Pinterest

Other Social

Style Me Pretty

Wedding Wire/The Knot

Email Marketing

Other Directory Sites

Search Engines

Blog Content

Influencers

Groups

WHERE CAN YOU CREATE MICRO-MOMENTS TO INTERACT WITH THEM?
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how can we help?


